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The Role of E-Commerce, Digital Transformation, and Artificial
Intelligence Applications in the Marketing Process and Consumer

Protection
Huda Fadel Katah, M.M.
College of Technical and Administrative Sciences
Central Technical University
hudafadhil@mtu.edu.ig

Abstract

Artificial intelligence tools have opened new horizons in e-marketing. Organizations now
have technologies to interact with customers, directly meeting and anticipating their needs
and preferences, and responding quickly to their tastes. This has fostered trust between
customers and organizations, as customers receive the desired service quickly and with
minimal effort and cost. In light of this, e-commerce has grown rapidly, and a culture of
consumer protection and avoidance of deceptive marketing practices has become
widespread. This has played a key role in encouraging end consumers to engage in
marketing transactions and commercial exchanges to meet their needs in the fastest and
easiest ways. However, this mechanism faces certain risks and challenges related to
ethics, consumer data protection, and marketing costs. This research aims to highlight the
importance of e-commerce, digital transformation, and artificial intelligence applications
in the marketing process and consumer protection, along with an analysis of global data
and digital indicators.
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